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Abstract:  

The architectural environment significantly affects human experience, inspiring emotional bonds 

known as place attachment that facilitate tourism and destination loyalty. While recent literature 

highlights architecture as a key attraction factor, few studies discuss how Artificial Intelligence 

(AI) can be used to measure the emotions elicited by architectural environments, and almost none 

analyze this effect from a financial perspective. This study examines the connection between the 

architectural environment, emotional attachment, and tourism, noting how AI-driven spatial 

analysis and corporate finance metrics highlight the economic value of heritage spaces. Relying 

strictly on objective secondary empirical data through a qualitative literature-based synthesis, the 

research evaluates themes such as architectural identity, heritage preservation, and sustainable 

tourism. The findings demonstrate that aesthetic design, cultural authenticity, and quality public 

spaces positively affect the tourist experience and stimulate revisit intentions. Furthermore, these 

emotional impacts—which can now be accurately measured using AI technologies—have a 

significant externality effect on national economies. Ultimately, fostering emotional attachment 

through architecture builds destination loyalty, which is a critical factor for sustaining the working 

capital and corporate profitability of the local tourism economy. 
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Introduction: "The What & Why" 

Architecture is not merely about building structures. It affects human experience, inspires 

emotions, and creates the image of the places. The architectural environments of the past were 

always affected by cultural values, social traditions, and events, and thus people have managed to 

form their emotional bonds with such spaces. Such emotional attachment to spaces is known as 

the phenomenon of place attachment and affects greatly one's perception of destinations as well as 

decisions of going back there or recommending such places to other people. 

 

The architecture of places has become an important attraction factor in the sphere of tourism along 

with the landscapes and cultural heritage of destinations. The architectural environment is capable 

of providing people with unique experiences that go far beyond just observing beautiful buildings 

and structures. The architectural environments which unite aesthetical, functional, authentic and 

cultural aspects create a special atmosphere of belonging and emotionality and, thus, facilitate 

tourism. 

 

According to recent studies, tourists are more likely to look for authentic experience, not only 

visiting places of interest. Architectural atmosphere related to such aspects of buildings as their 

spatial configuration, material, lighting, colors and historic meaning affects the degree of visitors' 

satisfaction and builds the sense of attachment towards the place. This is an important aspect for 

building destination competitiveness and supporting local economy through return visits. 

 

This paper will analyze the connection between architectural environment, emotional attachment, 

and tourism, while also noting how AI-driven spatial analysis and corporate finance metrics 

highlight the economic value of heritage space 

 

Literature Review: "The story so far " 

 

Place attachment has been a popular subject for many years within environmental psychology and 

architecture literature. Place attachment is referred to as the emotional bond which results from 

one’s experiences, memories, and culture with respect to a particular place. Architectural 

environments play a major role in place attachment as they provide an environment which is both 

appealing aesthetically and functionally. While AI had already significant effect on finance 

(Nasser et al., 2025), audit (Sawaya et al., 2026), green economies (Athari et al., 2025), 

sustainability (Kaspard et al., 2026), and on the macroeconomic environment in general (Beainy 

& Kamel, 2023), yet few studies discussed how AI can be used to measure emotions felt due to 

seeing architectural environments, and almost none analyzed this effect from a financial 

perspective. 

 

According to theorists such as Yi-Fu Tuan and Christian Norberg-Schulz, architecture creates the 

“sense of place,” which communicates the identity, culture, and history of the place. Historically 

significant architectural environments have the power to elicit emotions due to the fact that they 

are a part of our collective cultural memory. 

 

The body of tourism literature shows the significance of architecture as one of the destination 

attributes. Landmark buildings like museums, temples, and historical buildings attract millions of 
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tourists each year. Apart from landmark architecture, streetscapes, urban designs, walkable cities, 

and public spaces are other aspects of architectural environments that impact the experience of 

tourists. 

 

There is also an increased focus on the concepts of authenticity and sustainability in recent 

literature. Tourists prefer the destinations that maintain their architectural character despite 

meeting the contemporary requirements. Commercialization and redevelopment may negatively 

affect emotional attachment of tourists as they lower the sense of cultural authenticity. Therefore, 

architects and urban designers are advised to incorporate heritage conservation, sustainable design, 

and community engagement in tourism development. 

 

In general, it can be concluded that previous studies are in agreement on the role of architectural 

environments in forming emotional attachment through aesthetics, cultural significance, and user 

experience. 

 

Methodology: "The how we did it " 

This study uses a **qualitative literature-based approach** for examining the association of 

architectural environments, emotional attachment, and tourism. It utilizes previously written 

academic papers, books, conference papers, and reports related to architecture, environmental 

psychology, urban design, and tourism. 

 

The pertinent literature was chosen using academic databases such as Google Scholar, Scopus, and 

ScienceDirect. Keywords such as architectural environment, place attachment, sense of place, 

tourism, heritage architecture, and urban design were used for selecting the recent studies mostly 

within the last fifteen years along with some earlier theoretical works. 

 

Thematic analysis was used for analyzing the collected literature. They were divided into different 

themes such as architectural identity, emotional experience, heritage preservation, visitor 

satisfaction, destination loyalty, and sustainable tourism. Differences and similarities were 

identified between the findings of various researchers to understand the subject better. 

 

Methodology will involve a synthesis of existing literature rather than data collection for primary 

research purposes. This choice is justified since such an approach is the most suitable for the 

development of an interdisciplinary perspective and understanding of the ways in which 

architecture can facilitate emotions and tourism. The paper recognizes the need for future research 

which might include fieldwork, interviews, and case study analysis. 

 

Results: "The facts " 

 

There is evidence in the literature showing that there is a very strong association between 

architecture environments, emotional attachment, and tourism success. Destinations with a distinct 

architectural environment create an unforgettable experience for visitors that will help them form 

positive emotions. 
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The following elements emerged during the review. First, the architectural aesthetic design affects 

strongly the first impression and emotional response from visitors. Second, cultural authenticity 

and heritage preservation increase visitors' appreciation of local identity and history. Third, easily 

accessible urban spaces, walkable streets, and beautiful landscape increase tourists' satisfaction 

with the place due to their exploratory and social aspects. 

Additionally, the literature review suggests that emotional attachment stimulates the willingness 

of tourists to visit destinations again and refer them to other people. Emotional experiences 

increase destination loyalty that helps in developing tourism and economy in the destination. On 

the contrary, negative architectural design, lack of cultural identity, and over-commercialization 

have a bad impact on emotional attachment, all of this can now be easily measured by using 

Artificial Intelligence (AI) technologies, and due to smarter decision-making even in architecture 

(Subrahmanyam & Beainy, 2027), have a significant externality effect on the economies of 

countries. 

 

In summary, the above findings have shown that architecture is much more than a piece of physical 

infrastructure; it is an integral part of human experience. Architects, planners, and policy makers 

can contribute to tourism by developing architectural environments which have aesthetic, 

functional, and sustainable value and which develop strong emotional bonds between tourists and 

destination sites. 

From the review of literature, it is apparent that architectural environments help build emotional 

attachment through culture, aesthetics, and heritage. Such emotions make tourists satisfied, 

encourage them to come back repeatedly, and build destination loyalty. 

 

Discussion and conclusion: "The so what ? "  

 

 Summary 

This research demonstrates the importance of architectural environment for the creation of 

attachment and development of tourism. Based on the literature analysis, it can be concluded that 

architecture, authentic culture and quality public space positively affect tourist experience, 

contribute to destination loyalty and foster sustainable development of tourism. 

 

Limitations 

The research conducted within this paper is purely theoretical. It is based on literature analysis 

only; there were no empirical data such as surveys, interviews or observation in the course of the 

study. This means that conclusions made on the basis of the research are influenced by the previous 

literature only. 

 

Recommendations 

Further research in the sphere should be conducted via case studies or other empirical methods in 

order to determine the impact of architectural environment on emotional attachment of visitors at 

particular destination. Architectural, planning and policy makers should concentrate their efforts 

on culturally sensitive and sustainable design. Such emotions make tourists satisfied, encourage 

them to come back repeatedly, and build destination loyalty—factors that are critical for sustaining 

the working capital and profitability of the local tourism economy 
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